~>ECEF

Exhibition & Gonvention Executives Forum

Fourth Annuadl

5 Key Data Points
in 5 Minutes

Sam Lippman

President
Lippman Connects




Data Source @

Impact of COVID-19 On Event
Attendance — September
Attendee Perspective
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Overall Sentiment

Highest Positive
Sentiment to Date

JULY

Source: Impact of COVID-19 On Event
Attendance — September Attendee
Perspective
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Where We Are Now

« Organizers are battered and
tentative, yet determined

» Our network of venues and
contractors is on life support

¢ Aftendee sentiment reflects
everything they know about
COVID-19

* As of September, sentiment
was heading in the right
direction
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When do you see yourself attending
in-person B2B events again?

Attendees Expectto ..

Wait Until Fall 2021 o0 N
80 //

Statistically significant
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49% have enough reliable information
In-Person Events Are to decide when to attend an in-person event

An Opportunity to
Build Trust

Source: Impact of COVID-19 On Event
Attendance — September Attendee

Perspective
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Improving Attendee Engagement Online

When engaging with exhibitors/sponsors,
what are the two most important areas you would improve?

Better ways to interact with reps 41%

Ability to interact with product

Accessibility to subject matier experts

Source: Impact of COVID-19 On Event Aftendance — September Attendee Perspective

-
7 ""

~-~ECEF

Exhibition & Convention Executives Forum




Shopping methods in the
absence of in-person B2B events

o o Work with existing sales _49 =
Digital Engagement Is reps via phone/ema
° 45 100
A Growth Opportunity Web searches [
34 100
Utilize company websites e
Source: Impact of COVID-19 On Event 22 100
Attendance — September Attendee Ask for referrals from colleagues S
Perspective 18 100
Meet in-person with existing S
sales reps
17 100
Rely on digital events L
T3 100
Marketing emails received [
13 100
Not invelved in purchasing o
process 9 100
Not shopping due to budget S
restrictions
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Digital Events Are
Transformative

« Proactive digital marketing medium for
1-to-1 sales contact
« Opportunity for innovation

* Improve attendee-exhibitor
Inferaction

« Customer experiences have aripple
effect

« Digital events require new sKills

« Accelerate digital fransformation
throughout the organization
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The Path Forward Is Evolving '

* In-person + digital extending for weeks or
months

 Build adaptability and flexibility intfo your
survival plan

« Support efforts to control, mitigate, protect

* Most exhibitors will return when 80% of G o -V
audience refurns L I E
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